abstRact: The paper presents changes in the number of entities in the creative sector in Polish regions between 2009 and 2013. In the analysis use was made of Poland's Central Statistical Office data to describe the development rate of this sector in the regions.
Introduction
The creative sector in the Polish economy seems to be both a 'new' and an 'old' part of the socio-economic system. Economic activities related with the absorption of human creativity have been present for many decades; worth mentioning, for example, are the international successes of Polish film-makers, designers, authors, or poets, not only under the centrally planned economy but also in the recent years. Today this sector of the economy has come to be perceived as an interesting opportunity for regional development, which makes it more and more visible in local and regional growth strategies. In the majority of strategic documents, the creative sector is often described as a sector with a significant positive impact on both, sustainable economic growth and the quality of life.
Definitions of the creative sector
An attempt to estimate the number of entities in the creative sector and their impact on the local economy requires, first, the development of an effective definition which not only allows specifying them, but also counting their number. This seems to be very difficult, however. In scientific sources, two methodologies can be identified which help to formulate a few significant definitions of the creative sector. One focuses on the product manufactured and its feature which is assigned an intellectual property right. It means that the core of creative industries manufacture products protected by copyright. The other approach focuses on the nature of the manufacturing process itself, assuming that it should involve human creativity in the act of creation. It means that creative industries manufacture products requiring a significant level of creative activity. Those two methodologies have worked out a few interesting definitions of the analysed economic sector.
It seems that the definition most commonly used in Poland is that proposed by Great Britain's Department for Culture, Media and Sport (2001) , which describes cultural industries as those activities which have their origin in individual creativity, skill and talent, with a potential for job and wealth creation through the generation and exploitation of intellectual property, which is a specific feature of the product that is their outcome. This definition also describes individual areas of activity belonging to this sector, so it is possible to carry out analyses of its impact on the economy and to make comparative studies of regions and states.
Another approach to this type of activity in the economic system involves the concept of 'leisure industries', which comprises the segment of business focused on the organisation of households' leisure time. Leisure industries include activities people perform during leisure time, thus also creating time-consumption markets, i.e. those organising the way they spend their leisure time (Bombol 2008: 113) . Leisure industries are an important sector of the economy as they comprise markets for cultural, tourist and sport services. This is a wider concept than the term 'creative industries' and is often used by regional authorities (Urząd ... 2013 ).
An interesting example of the treatment of an activity inspired by culture is also the term 'spectacle industries' or 'experience industries' (Debord 1967) , which comprises a wider group of economic activities than that of creative industries. Experience industries are defined as a sector combining both, activities in the sphere of culture and those that use or are inspired by products of culture. An important factor facilitating the development of experience industries is the growth of tourism, and the key feature characterising this sector is readiness to produce and deliver a unique experience connected with the process of the consumption of its products by the consumer. Therefore, experience industries comprise both, creative industries and leisure industries (Segers, Huijgh 2006: 13) .
The definition adopted by the World Intellectual Property Organization, in turn, tends to focus on the nature of the final product rather than on the activity of an entity and defines this area as 'copyright industries'. The key factor qualifying an economic activity for this sector is the fact that its products are protected by copyright.
The definition proposed by the United Nations for the purposes of cultural statistics describes creative industries as (UNCaD 2010: 8) : -the sector of the production and distribution of goods and services for which the main production factor is creativity and intellectual capital;
-the area of economic activity focusing on (but not restricted to) arts, enabling the generation of revenues from trade in both, products of culture and copyrights; -the sector which includes tangible products and their intangible aspects as well as market activity and economic calculus; and -the sector located between arts, artists, services and other industrial sectors, which contributes to the development of a new sector in international trade.
In this definition, four sectors of creative industries are distinguished which include: the spiritual and the tangible cultural heritage, arts, media, and functional creation.
Working out an explicit definition is hindered by the very dynamic development of this sector as well as a quick absorption of technological innovation which not only alters production processes but also causes a diversification of distribution methods. This greatly amplifies the still serious confusion with the definition of this area. finding a stiff definition framework for the creative sector is, therefore, a big academic challenge.
In the systematics of services (Dąbrowska 2008: 29) , the scope of activity of creative industries can be described as embracing functions related to the organisation of a household's leisure time, or services of an intangible nature comprising consumption and general social actions. The services meet the needs connected with the development of human capital and leisure. To a certain degree, they have the nature of social services (Janoś-Kresło 2002: 17) since some activities focus on an individual recipient and are financed mainly from public means. They can be treated as social services because the human being is their specific object of direct impact; an impact whose objective is to form his intellectual and physical potential through knowledge, skills and a better frame of mind.
The above definitions of the creative sector have a certain feature in common: they speak of an economic activity that focuses on the production of cultural goods. Therefore, it is very difficult to develop a coherent and explicit definition of this sector that, on the one hand, would present its diversity, and on the other, that would determine the limits of analysis. This undoubtedly follows from the indeterminacy of the terms 'culture' and 'creativity', and from the specificity of cultural products in which their symbolic content intertwines with their physical carrier determining the way of their distribution. Therefore, one may note that creative industries are activities involving not only the creation of new symbols but also their marketing. This means that the task of creative industries is, first, to create and commercialise products of culture and, secondly, to place them on the market. Such an approach requires clarifying two issues.
The first is the goal of commercialisation. Obviously, the basic one is to maximise profits. In this sense, the creative sector can be described as a group of enterprises manufacturing and placing products of culture on the market and seeking to generate profits. However, this approach does not fully account for the sector's specificity. A manufacturer of cultural goods may have other objectives than profit maximisation; for example, it can be the maximisation of cultural value, which definitely requires other measures (Throsby 2001: 13) . Therefore, it seems reasonable to expand the creative sector to include those entities that carry out their activity with aims other than profit maximisation, i.e. a wide group of non-profit entities. They may have various organisational forms, like associations, foundations or cultural institutions. The sector of creative industries is, therefore, a set of entities differing in their organisational forms and goals of economic activity, but having a common denominator: creating and marketing cultural products.
The second issue which requires clarifying is the scope of activity of the creative sector. The presented definitions indicate that its key task is to produce and process products of culture. Since the creative sector has earlier been described as the types of economic activity whose task is to place cultural products on the market, we can say that it includes organisations which produce physical carriers of cultural products as well as technological solutions enabling their delivery. In turn, products manufactured in order to enable the consumption of -only and exclusively -cultural products belong to the type of activity supporting the sector of creative industries.
Hence, in trying to define this sector in the realities of the Polish economy, one can describe it as a sphere of social services embracing economic activities devoted to the creation and commercialisation of products of culture that take various organisational business forms in the following sub-sectors: -arts and crafts, comprising visual arts, performing arts, and the national heritage, libraries and archives; -creative production, comprising programming, publishing, film and TV production, as well as radio and music production; and -creative services, comprising fashion and design, advertising and related activity, as well as architecture and interior design.
Development of the creative sector in Poland
The sector of creative industries includes three sub-sectors where we can distinguish several areas that are assigned relevant codes in the economic activity classification (PKD in Poland, corresponding to NACE) ( Table 1) . The above classification allows an analysis of the development of this sector in Poland in the years 2009-2013 using the information about the number of entities registered in the REGON (National Business Register Number) base. The analysis was carried out on the basis of the REGON register data kept by the Central Statistical Office and the status of national economic entities entered into the register on 31 Dec. 2009 , 30 June 2010 , 31 Dec. 2010 , 30 June 2011 , 31 Dec. 2011 , 30 June 2012 , 31 Dec. 2012 , 30 June 2013 , and 31 Dec. 2013 .
To make a survey of the structure of national economic entities registered in the REGON register, one should be aware of several factors characterising it. The REGON register was set up pursuant to Art. 41, paragraph 1, point 1 of the Public Statistics Act of 29 June 1995 (Dziennik ... 2012). It is a regularly updated set of information on national economic entities run in the IT system in the form of a central database and local databases. It enables making a list of addresses of operating entities, and it can serve to set up databases and data banks concerning national economic units.
However, it is worth noting that despite the wide scope of data and the fact that it includes all entities of the national economy irrespective of their organisational form, the register has a few weaknesses. First of all, it is the moment of entering the data into the register. For the majority of enterprises doing business, this is the time of their initial registration, whereas later updates, if necessary, are relatively seldom. Its next drawback is the registration of entities which, while figuring in the database, may not conduct business actively. Also, the REGON register does not answer questions about the actual area where business is conducted because it only provides the address of the headquarters of an entity or its plants, usually declared during registration. And a list of entities assembled by their PKD (NaCE) code does not mean that they actually carry out the activity denoted by it. Despite these weaknesses, it is the only nation-wide database which enables an initial identification of the number of entities in the individual sectors of the economy.
The number of entities of the sector of creative industries entered into the REGON register in the years 2009-2013 is presented in Table 2 .
In the period under analysis, the average rate of change in the number of entities of the creative sector entered into the REGON register was +0.80% and differed in individual voivodeships (regions). Those where their number grew included: Subcarpathia (an average growth rate of +1.41%), Lower Silesia (+1.26%), Małopolska (+1.20%), Mazovia (+1.04%), and Wielkopolska (+1.01%). In turn, a fall in the number of en- tities was registered in Lubuska Land (-0.34%), Opole (-0.17%), West Pomerania (-0.12%), and Świętokrzyska Land (-0.07%).
The number of entities in this sector is highly diversified, the dominant position occupied by Mazovia, Silesia, Wielkopolska, Małopolska, and Lower Silesia. The differences are even greater when analysed by poviat (sub-voivodeship units). Those with the biggest number of entities of the creative sector entered into the REGON register are the capital city of Warsaw and the urban poviats presented in Table 3 .
As we can see, the number of those entities is greatly diversified in individual poviats. The capital city of Warsaw has the biggest number of entities of the creative sector; they accounted for from 17.02% of all entities registered at 31 Dec. 2009 to 17.53% of those registered at 31 Dec. 2013.
The creative sector consists of three sub-sectors. Changes in the number of entities in the arts and crafts sub-sector in the REGON register over the years 2009-2013 are presented in Table 4 .
Over the study period, the average rate of change in the number of entities of the arts and crafts sub-sector entered into the REGON register was negative for both, their overall number (-1.15% for the whole of Poland) and in individual regions. The biggest fall rates were noted in the voivodeships: Lubuska Land (-2.03%), West Pom erania (-1.80%) and Opole (-1.64%). The lowest fall rates occurred in Subcarpathia, Lower Silesia (-0.28%) and Małopolska (-0.84%).
The second sub-sector is that of creative production. Table 5 shows changes in the RE-GON-registered number of entities in this sub-sector over the years 2009-2013. In the period in question, the average rate of change in the number of entities of the creative production sub-sector entered into the REGON register in individual voivodeships differed. Those showing a rise were: Mazovia (+1.22%), Wielkopolska (+0.96%), Małopolska (+0.75%), Lower Silesia (+0.23%), Silesia (+0.10%), Pomer- ania (+0.02%), and łódź (+0.01). In turn, a drop was noted in Świętokrzyska Land (-1.84%), Lubuska Land (-1.71%), Kujavia-Pomerania (-1.29%), West Pomerania (-1.04%), Subcarpathia (-0.86%), Podlasie (-0.74%), Opole (-0.49%), Lublin (-0.44%), and Warmia-Mazuria (-0.04%).
Changes in the number of entities of the sub-sector of creative services entered into the REGON register in the individual regions over the study period are presented in Table 6 .
Over the study period, all regions showed different growth rates in the number of entities. The highest average rates were noted in Subcarpathia (+4.11%), Wielkopolska (+3.28%) and Podlasie (+3.22%); and the lowest, in West Pomerania (+1.96%), Warmia-Mazuria (+2.09%) and Opole (+2.14%). The sub-sector of creative services is the part of the sector of creative industries where the highest average growth rate was recorded.
Changes in the number of entities of the creative sector by individual sub-sector and area of activity are presented in Table 7 .
In the sector of creative industries, the areas showing the highest average growth rates were: programming (+12.32%), fashion and design (+7.17%), architecture and interior design (+2.93%), advertising and related activity (1.84%), and radio and music production (+1.54%). A fall was only recorded in visual arts (-1.61%).
The creative sector embraces the three sub-sectors differing in the legal forms in force, problems related to their functioning, and growth accelerators and inhibitors. Representatives of the creative sector indicate a few significant factors determining its development (Kasprzak 2013: 94) : -Education of members of the creative sector: most universities (schools) educating workers of this sector do not prepare them for economic activity, focusing on the transfer of knowledge from a specific discipline of art. -Competence of members of the creative sector: often indicated is a lack of skills in areas indispensable for economic activity, such as legal and tax issues, the skill to acquire funds (not only public) as well as the skill to plan the development of an organisation. -Customer education: factors determining the consumption of cultural services (i.e. products of the creative industry) are not limited to a household's financial status, but also include the level of the cultural education of its members, their actual and expected social status, leisure resources, etc. And those other factors make the demand for products of the creative sector highly unpredictable.
The list of problems facing entities of the creative industry differs little in regional terms. For example, in Kujavia-Pomerania and Pomerania their key problems are: lack of funds for development and daily operation, strong competition, a poor and unpredictable demand, red tape and legal provisions, as well as lack of support from business-environment institutions (Grochowski et al. 2012 ). The problems indicated by entities from Silesia include, first of all, a limited demand for such services, difficulty with market survival resulting from this type of demand and lack of management-related knowledge, as well troubles with financing an entity's current development (Buchholtz et al. 2012) . A crucial problem seems to be a low level of cooperation in this sector, which is not conducive to building a wider product offer and ultimately to the development of this industry.
Impact of the creative sector on the Polish economy
As part of the socio-economic system, the sector of creative industries stimulates the economic development of regions. Its impact on the national economy can be described in terms of three types of effects that it makes: direct, indirect, and induced. Direct effects include: -Job creation -most entities operating in the creative sector render services to their customers, so the coincidence of the time and place of performance with the time and place of consumption (purchase) characteristic of them means that this sector creates jobs close to consumers, mostly in the country (or region). Moreover, the inability to store cultural services and the often individual nature of a service and the local nature of its provision cause creative-sector workers to be required to possess specific, often high, qualifications. -Complementarity -the creative sector is complementary to other sectors of the economy, which means that it creates a climate conducive to the development of other areas of the national economy; creative industries usually attract investment in catering, tourism and trade. -Tax revenues -an actively operating branch of creative industries contributes to more taxes flowing to the central and local budgets, e.g. the visitors' tax, market dues, the real-estate tax, personal income and corporate income taxes, the goods and services tax (VAT). Indirect effects include the following factors, either non-measurable or very difficult to assess objectively: -a promotional factor that makes a given area (country or region) distinguishable from other places in the offer addressed to tourists, investors or people looking for a place to live; -a factor reinforcing locational attractiveness, which enables attracting entities that make use of the creativity potential and look for a wide offer of leisure-related services for their employees; -a factor activating the community by creating new market niches not only for local entrepreneurs but also for non-profit, e.g. socially oriented, activities; -a factor revitalising the local urban fabric by stimulating social transformations in selected regions; and -a socialising factor -addressing part of the offer to endangered groups or those subjected to social exclusion makes possible a gradual reconstruction of the local community.
The third group -induced effects -involves growth in spending caused by an increase in a region's revenues (e.g. wages) resulting from the activity of entities of creative industries. This is due to consumer expenses of those working in this sector and living in the region. An impulse is the financial resource that remains in the region and makes room for further economic activities.
With the effects described above, entities of the creative sector can contribute to the creation of solid foundations for the development of a country and building its competitive advantage in Europe's economy.
Summing up
The highly diversified sector of creative industries is an important element of the Polish economy, but it requires particular concern and care for its development. The introduction of the market economy and technological progress have greatly boosted its development. Today it includes both large and recognisable entities as well as small ones pursuing a variety of activities.
The opulence of this sector and its strong internal differences are an important factor of building a competitive advantage, but on the other hand they make it difficult to work out a uniform economic policy aimed at its growth. Still, it can be an essential endogenous factor of economic growth.
